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It is the objective of the department to advance the understanding and practice 
of marketing and international business.
Faculty advance the discipline of marketing through research, writing, and 
involvement in professional associations. They improve the practice of market�
LQJ�ZLWK�D�SURJUHVVLYH�FXUULFXOXP�IRU�IXOO�DQG�SDUW�WLPH�VWXGHQWV��7KH�UHJLRQ¶V�
business community and public institutions also are directly served with student 
and faculty consulting and research projects.

The marketing major prepares students for marketing positions in retail manage�
ment, industrial sales, promotion, marketing research, or marketing management, 
and equips them with the comprehensive knowledge necessary to assume upper 
management positions in the marketing function. 

Admission to a Major in the College of Business. Admission to a major in the 
&ROOHJH�RI�%XVLQHVV�W\SLFDOO\�RFFXUV�DW�WKH�EHJLQQLQJ�RI�WKH�VWXGHQW¶V�MXQLRU�\HDU��
Once admitted, students may choose to pursue a degree in one or more of the 
following majors: Accounting, Finance, International Business, Management, 
or Marketing. Multiple criteria will be considered for admission to a major in 
the College of Business. Admission is competitive; meeting minimum require�
ments does not guarantee admission. Deadlines for application are: October 1 
for Spring Semester and March 1 for Fall Semester.

Criteria Considered for Admission to the Marketing Major
� ���&XPXODWLYH��LQFOXGLQJ�7UDQVIHU��*UDGH�3RLQW�$YHUDJH��PLQLPXP����
� ���&UHGLWV�DQG�&RXUVHV�����FRPSOHWHG�FUHGLWV�RI�WKH����JHQHUDO�HGXFDWLRQ�
  requirements.
� ���&RPSOHWLRQ�RI�WKH�IROORZLQJ�FRXUVHV��,7������0$7+������$&&7������
� � $&&7������%/$:������0*07������05.7������(&21������(&21������
� � (&21������&RPSOHWH�RQH�RI�WKH�IROORZLQJ�FRXUVHV��3+,/����:��
� � 3+,/�����:��3+,/����:��3+,/����:��3+,/����:��3+,/����:

Requirements for the Marketing Minor
1. Students must be admitted to a major at Minnesota State Mankato, and
���6WXGHQWV�PXVW�KDYH�D�FXPXODWLYH�*3$�RI�����RU�KLJKHU�ZKHQ�VWDUWLQJ�WKH�

Marketing minor.
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Academic Advising. Students will initially receive their advising from the pro�
fessional advisors in the College of Business Advising Center. When a student 
applies to the College of Business, he/she will be assigned a faculty advisor in 
the major area of study. Questions regarding the assignment of advisors can 
be answered in the College of Business Advising Center, 151 Morris Hall, 
WHOHSKRQH������������

College of Business Laptop Program.  Students enrolled in College of Busi�
QHVV�FRXUVHV�QXPEHUHG�����DQG�DERYH�DUH�UHTXLUHG�WR�KDYH�D�QRWHERRN�FRPSXWHU����
The College highly recommends that students purchase their COB laptop at the 
&DPSXV�&RPSXWHU�6WRUH�DOORZLQJ�WKHP�WR�XWLOL]H�WKH�IXOO�UDQJH�RI�EHQH¿WV�RI�WKH�
/DSWRS�3URJUDP���6WXGHQWV�FKRRVLQJ�QRW�WR�SXUFKDVH�WKH�UHFRPPHQGHG�ODSWRS�
must have their laptop inspected to be sure that it meets a minimum standard 
VSHFL¿FDWLRQ� UHTXLUHPHQW� DQG� WDNH� UHVSRQVLELOLW\� IRU� NHHSLQJ� VDLG� ODSWRS� LQ�
RSHUDWLRQDO�RUGHU�DW�DOO�WLPHV���6WXGHQWV�XVLQJ�D�QRQ�UHFRPPHQGHG�ODSWRS�DUH�
HOLJLEOH�IRU�RQO\�D�OLPLWHG�QXPEHU�RI�WKH�IXOO�DUUD\�RI�EHQH¿WV�RIIHUHG�E\�WKH�/DSWRS�
Program.  For further information, please refer to the College of Business section 
at the front of this bulletin or visit the College website at www.cob.mnsu.edu.

College of Business Policies.�6WXGHQWV�ZKR�DUH�EXVLQHVV�PLQRUV��QRQ�EXVLQHVV�
PDMRUV�RU�WKRVH�ZKR�DUH�QRW�VHHNLQJ�D�IRXU�\HDU�GHJUHH�PD\�WDNH�XS�WR����FUHGLWV�LQ�
the College of Business.  Students must be admitted to a College of Business ma�
jor to be granted a Bachelor of Science degree in any College of Business major.

Residency. 7UDQVIHU�VWXGHQWV�PXVW�FRPSOHWH�D�PLQLPXP�RI����UHVLGHQW�FUHGLWV�
DW�WKH�XSSHU�GLYLVLRQ�����������OHYHO�LQ�WKH�&ROOHJH�RI�%XVLQHVV�DW�0LQQHVRWD�
State Mankato.

Transfer students pursuing a major or minor in the College of Business must 
FRPSOHWH�DW�OHDVW������RQH�KDOI��RI�WKHLU�PDMRU�RU�PLQRU�FRXUVHZRUN�DW�0LQ�
nesota State Mankato.

GPA Policy. 6WXGHQWV�PXVW�HDUQ�D�PLQLPXP�JUDGH�SRLQW�DYHUDJH�RI������³&´��
RQ�WKH�WRWDO�FRXUVHV�WDNHQ�LQ�WKH�&ROOHJH�RI�%XVLQHVV�DQG�D������RYHUDOO�*3$�WR�
meet graduation requirements.

P/N Grading Policy. 1R�PRUH�WKDQ�RQH�IRXUWK�RI�D�VWXGHQW¶V�PDMRU�VKDOO�FRQVLVW�
RI�3�1�JUDGHV�

Assessment Policy. The College of Business believes that the ongoing assess�
ment of its programs makes a vital contribution to the quality of those programs 
and to student learning.  Student Participation is an important and expected part 
of the assessment process.

Internships. Students are encouraged to participate in business and industrial 
organizations through internship programs.  Internships are available during the 
junior and senior years.  Students interested in internships should interview early 
with the internship coordinator for enrollment in this program.

Student Organizations. The Marketing Club offers students opportunities to 
QHWZRUN�ZLWK�SURIHVVLRQDOV�LQ�PDUNHWLQJ�UHODWHG�¿HOGV��FRQWULEXWH�WR�WKH�FRP�
munity through service projects and meet other students.  All majors are welcome.

Delta Sigma Pi is a coeducational business fraternity organized to further the 
camaraderie of business students and professionals.  Delta Sigma Pi provides 
members the opportunity to network with current business students and alumni 
throughout the United States.

The International Business Organization operates on both a professional and 
personal level. IBO creates cultural awareness and provides interaction among 
students and international business professionals. IBO members participate in 
conferences, business tours, annual trips, meetings and social activities.

The Council of Student Business Organizations (COSBO) which is comprised 
of the presidents of the nine organizations and the college representative to 
WKH�6WXGHQW�6HQDWH��ZRUNV�GLUHFWO\�ZLWK�WKH�'HDQ¶V�RI¿FH�LQ�WKH�FRRUGLQDWLRQ�
of activities of the various organizations and sponsors activities of their own.
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Required General Education
(&21� ����� 3ULQFLSOHV�RI�0DFURHFRQRPLFV�����
(&21� ����� 3ULQFLSOHV�RI�0LFURHFRQRPLFV������ �
0$7+� ����� )LQLWH�0DWKHPDWLFV�DQG�,QWURGXFWRU\�&DOFXOXV����
�&KRRVH���FUHGLWV�IURP�WKH�IROORZLQJ�
3+,/� ���:� ,QWURGXFWLRQ�WR�(WKLFV����
3+,/� ���:� &XOWXUH��,GHQWLW\��DQG�'LYHUVLW\����
3+,/� ���:� 0HGLFDO�(WKLFV����
3+,/� ���:� %XVLQHVV�(WKLFV����
3+,/� ���:� (QYLURQPHQWDO�(WKLFV����
3+,/� ���:� /DZ��-XVWLFH�	�6RFLHW\�����
  
Prerequisites to the Major
$&&7� ���� )LQDQFLDO�$FFRXQWLQJ����
$&&7� ���� 0DQDJHULDO�$FFRXQWLQJ����� �
%/$:� ����� /HJDO��3ROLWLFDO��DQG�5HJXODWRU\�(QYLURQPHQW�RI�%XVLQHVV����
(&21� ����� %XVLQHVV�6WDWLVWLFV������ �
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,7� ����� ,QWURGXFWLRQ�WR�,QIRUPDWLRQ�6\VWHPV������ �
0*07� ����� ,QWURGXFWLRQ�WR�0,6������ �
05.7� ����� 2ULHQWDWLRQ�WR�&ROOHJH�RI�%XVLQHVV�0DMRUV������  

Major Common Core
Required of all College of Business Majors ����FUHGLWV�
),1$� ���� %XVLQHVV�)LQDQFH�����
),1$� ���� 3HUVRQDO�$GMXVWPHQW�WR�%XVLQHVV�����
,%86� ���� 3ULQFLSOHV�RI�,QWHUQDWLRQDO�%XVLQHVV�����
0*07� ���� 3ULQFLSOHV�RI�0DQDJHPHQW������ �
0*07� ���� 3URGXFWLRQ�	�2SHUDWLRQV�0DQDJHPHQW������ � �
0*07� ���� %XVLQHVV�3ROLF\�	�6WUDWHJ\������ �
05.7� ���� 3ULQFLSOHV�RI�0DUNHWLQJ�����

Required for Marketing Major ����FUHGLWV�
05.7� ���� &RQVXPHU�%HKDYLRU������ �
05.7� ���� 3URGXFW�DQG�3ULFLQJ�6WUDWHJ\������ �
05.7� ���� 3URPRWLRQDO�6WUDWHJ\������ �
05.7� ���� 0DUNHWLQJ�5HVHDUFK�	�$QDO\VLV������ �
05.7� ���� 'LVWULEXWLRQ�6WUDWHJ\������ �
05.7� ���� 3URIHVVLRQDO�6HOOLQJ������ �
05.7� ���� 0DUNHWLQJ�0DQDJHPHQW�������

Major Unrestricted Electives
�&KRRVH�D�PLQLPXP�RI�WZR�FRXUVHV����FUHGLWV��IURP�WKH�IROORZLQJ�
05.7� ���� ,QGXVWULDO�0DUNHWLQJ������ �
05.7� ���� 5HWDLOLQJ�0DQDJHPHQW������ �
05.7� ���� ,QWHUQHW�0DUNHWLQJ����
05.7� ���� 6DOHV�0DQDJHPHQW������ �
05.7� ���� ,QWHUQDWLRQDO�0DUNHWLQJ�������
05.7� ���� 6HPLQDU������ �
05.7� ���� ,Q�6HUYLFH�������� �
05.7� ���� 6WXG\�7RXU������
05.7� ���� )DLU�7UDGH�6WXG\�$EURDG�LQ�%HOL]H����
05.7� ���� ,QWHUQVKLS������
  
Required Minor: None.

MARKETING MINOR

Requirements for the Marketing Minor
 1. Students must be admitted to a major at Minnesota State Mankato, and
� ��� 6WXGHQWV�PXVW�KDYH�D�FXPXODWLYH�*3$�RI�����RU�KLJKHU�ZKHQ�VWDUWLQJ�WKH
  Marketing minor. 

Required Courses for COB Majors���&KRRVH���FUHGLWV��
05.7� ���� 3ULQFLSOHV�RI�0DUNHWLQJ������ �
05.7� ���� &RQVXPHU�%HKDYLRU������

Elective Courses for COB Majors���&KRRVH����FUHGLWV�
(Take four of the following courses) 
05.7� ���� 3URGXFW�DQG�3ULFLQJ�6WUDWHJ\������ �
05.7� ���� 3URPRWLRQDO�6WUDWHJ\������ �
05.7� ���� 0DUNHWLQJ�5HVHDUFK�	�$QDO\VLV������ �
05.7� ���� 'LVWULEXWLRQ�6WUDWHJ\������ �
05.7� ���� 3URIHVVLRQDO�6HOOLQJ������ �
05.7� ���� ,QGXVWULDO�0DUNHWLQJ������ �
05.7� ���� 5HWDLOLQJ�0DQDJHPHQW������ �
05.7� ���� ,QWHUQHW�0DUNHWLQJ����
05.7� ���� 6DOHV�0DQDJHPHQW������ �
05.7� ���� ,QWHUQDWLRQDO�0DUNHWLQJ�������
05.7� ���� 6WXG\�7RXU������
05.7� ���� )DLU�7UDGH�6WXG\�$EURDG�LQ�%HOL]H����
 
Required Courses for Non-COB Majors���&KRRVH���FUHGLWV��
05.7� ���� *OREDO�%XVLQHVV�&RQFHSWV������ ��
05.7� ���� 3ULQFLSOHV�RI�0DUNHWLQJ������ �
05.7� ���� &RQVXPHU�%HKDYLRU�����

Elective Courses for Non-COB Majors���&KRRVH���FUHGLWV�
(Take three of the following courses) 
05.7� ���� 3URGXFW�DQG�3ULFLQJ�6WUDWHJ\������ �
05.7� ���� 3URPRWLRQDO�6WUDWHJ\������ �
05.7� ���� 0DUNHWLQJ�5HVHDUFK�	�$QDO\VLV������ �
05.7� ���� 'LVWULEXWLRQ�6WUDWHJ\������ �
05.7� ���� 3URIHVVLRQDO�6HOOLQJ������ �
05.7� ���� ,QGXVWULDO�0DUNHWLQJ������ �
05.7� ���� 5HWDLOLQJ�0DQDJHPHQW������
05.7� ���� ,QWHUQHW�0DUNHWLQJ�����
05.7� ���� 6DOHV�0DQDJHPHQW������ �
05.7� ���� ,QWHUQDWLRQDO�0DUNHWLQJ�������
05.7� ���� 6WXG\�7RXU������
05.7� ���� )DLU�7UDGH�6WXG\�$EURDG�LQ�%HOL]H������

&2856(�'(6&5,37,216

BUS 100 (3) Introduction to Business and Business Careers
This course prepares students for success by exposing them to the requirements, 
expectation, resources and opportunities of the COB. Students will have business 
experiences and will develop professional skills.
Variable

MRKT 100 (3) Global Business Concepts
Focuses on the basic business functions of Accounting, Finance, Management, 
and Marketing in global context.
Fall, Spring
*(��

MRKT 201 (0) Orientation to College of Business Majors
This course is required for admission to all majors in the College of Business. 
The purpose is to provide students with an overview of COB majors,out of class 
opportunities and connect students with faculty advisors in their major area. 
Students will also be required to create an academic plan.
Fall, Spring

MRKT 310 (3) Principles of Marketing
This course provides a basic understanding of marketing concepts with emphasis on 
the pricing, promotion, and distribution of need satisfying products and services in 
domestic and international markets. The format of the course consists of lectures, case 
GLVFXVVLRQV��DSSOLFDWLRQ�H[HUFLVHV��SURMHFWV��H[DPV��DQG�LQ�FODVV�JURXS�DVVLJQPHQWV�
Fall, Spring

MRKT 316 (3) Consumer Behavior
6WXGHQWV�ZLOO� OHDUQ�DERXW�FRQVXPHU�GHFLVLRQ�VW\OHV��SHUFHSWLRQV��JURXS� LQÀX�
HQFHV�� IDPLO\� GHFLVLRQ�PDNLQJ�� OLIHVW\OHV�� VKRSSLQJ� EHKDYLRUV� DQG� GRPHVWLF�
and international trends related to marketing strategies. The framework consists 
of individual or group projects, usually requiring some personal interviewing, 
exams, and reports.
&RUHT��05.7������
Fall, Spring

MRKT 317 (3) Product and Pricing Strategy
The intention of the course is to explore in depth the concepts involved in new 
product development, the management of products through the product life cycle, 
and the development of pricing policies and strategies. The course involves a 
lecture/discussion format with occasional group activities, projects and exams.
3UH��05.7������
Fall, Spring

MRKT 318 (3) Promotional Strategy
Promotional strategy focuses on the utilization of all the elements of the promo�
WLRQ�PL[�DGYHUWLVLQJ��SHUVRQDO�VHOOLQJ��SXEOLFLW\��VDOHV�SURPRWLRQ��DQG�FRUSRUDWH�
VSRQVRUVKLS�LQ�WKH�GHYHORSPHQW�RI�DQ�HIIHFWLYH�SURPRWLRQ�SODQ�
3UH��05.7������
Fall, Spring

Marketing
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MRKT 324 (3) Marketing Research & Analysis
In this course, students will examine the role of research in decision making and 
WKH�EDVLFV�RI�VFLHQWL¿F�UHVHDUFK��LQFOXGLQJ�WKH�SUHSDUDWLRQ�RI�UHVHDUFK�SURSRVDOV��
design of data collection instruments, data analysis, interpretation, and reporting.
3UH��05.7������(&21������
Fall, Spring

MRKT 339 (3) Distribution Strategy
'H¿QHV�WKH�UROH�RI�PDUNHWLQJ�FKDQQHOV�ZLWKLQ�WKH�PDUNHWLQJ�V\VWHP��7RSLFV�LQ�
this course examine important issues in marketing distribution systems.
3UH��05.7������
Fall, Spring

MRKT 398 (0) CPT: CO-Operative Experience
&XUULFXODU�3UDFWLFDO�7UDLQLQJ��&R�2SHUDWLYH�([SHULHQFH�LV�D�]HUR�FUHGLW�IXOO�WLPH�
practical training experience for one summer and on adjacent fall or spring term. 
6SHFLDO�UXOHV�DSSO\�WR�SUHVHUYH�IXOO�WLPH�VWXGHQW�VWDWXV��3OHDVH�FRQWDFW�DQ�DGYLVRU�
in your program for complete information.
3UH��05.7������$W�OHDVW����FUHGLWV�HDUQHG��LQ�JRRG�VWDQGLQJ��LQVWUXFWRU�SHUPLV�
VLRQ��FR�RS�FRQWUDFW��RWKHU�SUHUHTXLVLWHV�PD\�DOVR�DSSO\�
Fall, Spring, Summer

MRKT 412 (3) Professional Selling
The course is designed to provide basic human motivation theories, and develop 
SHUVXDVLYH� FRPPXQLFDWLRQV� VWUDWHJLHV� DQG�DSSOLFDWLRQV�QHFHVVDU\� LQ� WKH�¿HOG�
RI�SURIHVVLRQDO�VHOOLQJ��7KH�FRXUVH�WDNHV�D�KDQGV�RQ�DSSURDFK�WR�SURIHVVLRQDO�
selling techniques with the use of sales presentations, sales manuals, and exams.
3UH��05.7������
Fall, Spring

MRKT 413 (3) Industrial Marketing
$�EURDG�H[DPLQDWLRQ�RI�WKH�WHFKQLTXHV�HPSOR\HG�LQ�EXVLQHVV�WR�EXVLQHVV�PDUNHW�
LQJ��7RSLFV�LQFOXGH�RUJDQL]DWLRQDO�EX\LQJ��EX\HU�VHOOHU�UHODWLRQVKLSV�DQG�LQGXVWULDO�
marketing mix development.
3UH��05.7������
Variable

MRKT 415 (3) Retailing Management
The study of marketing at the retail level, including the organization, operations, 
methods, policies, and problems of retail establishments in satisfying consumers.
3UH��05.7������
Variable

MRKT 416 (3) Internet Marketing
This course is an examination of the role of the internet in contemporary market�
ing strategy and its impact on business decision making and consumer behavior.
3UH��05.7����
Variable

MRKT 420 (3) Sales Management
This course involves studying the role of the general sales manager, the functions 
of sales management within overall marketing strategy, and the development of 
analytical decision skills necessary to plan, manage, and control the sales force.
3UH��05.7������
Variable

MRKT 428 (3) International Marketing
This course takes a managerial approach to analyzing marketing decision making 
in multinational market situations.
3UH��05.7�����DQG�,%86������
Fall

MRKT 480 (3) Seminar
Topics covered are specialized topics not covered in other courses and will be 
announced.
3UH��05.7�����
Variable

MRKT 490 (3) Marketing Management
This course should be the last marketing class taken, since it involves com�
prehensive marketing strategy development, integrating all dimensions of the 
PDUNHWLQJ�RIIHULQJ��DQG�XWLOL]LQJ�PDUNHWLQJ�LQIRUPDWLRQ�V\VWHPV�IRU�WRS�OHYHO�
control and decision making. Students will complete a formal marketing plan, 
case analyses, and examinations.
3UH��05.7������05.7������05.7������05.7������05.7������DQG��05.7������
Fall, Spring

MRKT 491 (1-4) In-Service
7RSLFV�ZLOO�YDU\�DFURVV�YDULRXV�KDQGV�RQ�SUDFWLFDO�H[SHULHQFH�
Pre: Consent  
Variable

MRKT 492 (1-3) Study Tour
Study tours are led by Minnesota State University, Mankato faculty and provide 
students with opportunities to visit companies and attend lectures by renowned 
experts from key sectors of economy, government, and business.
Variable

MRKT 494 (3) Fair Trade Study Abroad in Belize
The curriculum focuses on Fair Trade, sustainability, and international business 
SULQFLSOHV��6WXGHQWV�ZLOO�VSHQG���GD\V�LQ�%HOL]H�DQG�OHDUQ�DERXW�GLYHUVH�SRSXOD�
tions, engage in a service learning project, and visit businesses who produce 
JRRGV�WKDW�DUH�)DLU�7UDGH�FHUWL¿HG�
Spring
'LYHUVH�&XOWXUHV���*ROG

MRKT 497 (1-9) Internship
,QGLYLGXDO�� VXSHUYLVHG� H[SHULHQFH� LQ� D� EXVLQHVV�¿UP�RU� JRYHUQPHQW� DJHQF\��
7DNHQ�IRU�3�1�RQO\�
Pre: Consent  
Fall, Spring

MRKT 498 (1-3) Internship
,QGLYLGXDO�� VXSHUYLVHG� H[SHULHQFH� LQ� D� EXVLQHVV�¿UP�RU� JRYHUQPHQW� DJHQF\��
Taken for grade only.
Pre: Consent  
Fall, Spring

MRKT 499 (1-4) Individual Study
Individual study of special topics.
Pre: Consent  
Fall, Spring

Marketing


